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After the financial-agriculture revolution from 1600 to 1740 and the industrial revolution from 1780 to 1840,
followed by the technical revolution or the second industrial revolution from 1870 to 1920, the surveillance

revolution came upon us in the last decade unwillingly and unexpectedly.

In her monumental book “The Age of Surveillance Capitalism”, Harvard Professor [

of Business Administration Shoshana Zuboff explains the alarming new economic | THE AGE OF
SURVEILLANCE

order in which the biggest tech companies like Facebook and Google deal with our CAPITALISM

data. She exposes a merciless form of capitalism in which not natural resources,
but citizens themselves, serve as a new raw material. Specifically, she highlights

how Residual Data or Derivative Data consisting of meta data from searches,

SHOSHANA

logins, signups, and website visits that we all unintentionally and often ZUBOFE

unknowingly leave behind for those tech giants to exploit without our knowledge,

let alone our consent.
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Surveillance occurs

Privacy settings in your browser. While Apple sets the default para
tracking or tracing, other browsers, such as Google Chrome, do the
business model relies heavily on advertisements from which they

Privacy settings in mobile apps. Apple recently implemented a |
App Tracking Transparency which makes it much harder
to track user behavior costing Facebook more than $1

Cookies dropped by websites that you visit. T
between website owners and providers of brow
websites must adhere to new regulations regardi
to turn them off.

Social Logins from Faceboo

are, using any social log

indefinite!

g Manual Login

3
a

Remember me

Iam not a robot c




- Web?2 Created the Surveillance Economy, Web3 Will Kill It
And the advertising model is the culprit

Prophyles

The advertising model, which originated with broadcasting and publishing, has been very useful to the
great majority of people because it gave the public a free access to information. But then came social
media which started to push the model to its limits (Peter Principle) with bots and fake clicks, fake views,
fake reviews, fake reactions, fake comments, fake subscriptions, fake videos, fake influencers, fake
friends, fake social networks, fake algorithms that promote misinformation and disinformation. Fame!
Fame! Fame! Fame at any and all costs!!! Addictive as it is, fame became the most valuable commodity
and the bloodstream of the advertising model.
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Web3, which is often refers to as the “semantic” web, cannot completely cleanse and then prevent all Vhis
Web2 pollution, but it can reduce it by putting more emphasis on ‘value” versus ‘“information”f By
encouraging meaningful relationships, real connections, strong authentications, fair compensations,
equitable monetization, and necessary democratization with an overall leveling of the playing field for a
wider and deeper participation by the haves and have-nots. That is the reason why Web3 ought to be
treated not just as a technological evolution, but rather as a “movement” that impacts our personal,

professional, social, financial, and political lives by promoting and encouraging the following:

s

Technologies:
o Decentralization of applications and systems.
o Open source systems.
o Blockchain.
o Smart Contracts.
o Cryptography.
o Integrated APlIs.

Privacy:
o Safe browsers with personalization and embedded privacy protection.
o Logins without tracking and with safe authentication saved in a private
blockchain.

Content:

o Regulating the collection and usage of Residual Data and Derivative Data.

o Usage of wisdom of crowds with transparent algorithms to moderate
content.

o Revision of Section 230 to hold tech firms accountable for certain content.

o Protecting Personal Information with laws similar to IP protections.

o Outlaw surveillance with deterring penalties.

Monetization:
o Fungible Tokens (FTs) and Non-Fungible Tokens (NFTs).
o Elimination of intermediaries with high fees for transactions and transfers.




